KaHena
Kavéla
Canela Text

Canela Text is designed to keep the elegance and
beauty of the original Canela display face while
giving it the robustness it needs to work at smaller
sizes. The Cyrillic version has been designed by
Moscow-based type designer Ilya Ruderman, and
the Greek was designed by Athens-based type
designer Panagiotis Haratzopoulos.

PUBLISHED Optimized for use below 20 point, Canela Text brings
the grace and distinction of Canela to longer text and
il small navigational elements. Unlike the more limited
ILYA RUDERMAN weight range found in many text faces, the Canela Text
PANAGIOTIS HARATZOPOULOS family includes the full range of weights available in the
14 STYLES original, from Thin to Black, allowing the extremes to be
7 WEIGHTS W/ TALICS used at small sizes. Canela Text includes the standard
A RS L LNRG/OLDSTYLE FIGURES typographic toolkit for setting fine micro typography,
TABULAR LINING/OLDSTYLE FIGURES such as small caps, tabular figures, and fractions.

FRACTIONS (PREBUILT AND ARBITRARY)
SUPERSCRIPT/SUBSCRIPT

SMALL CAPS

SMALL CAP PROPORTIONAL FIGURES
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Canela Text LCG Thin

Canela Text LCG Thin ltalic
Canela Text LCG Light

Canela Text LCG Light Italic
Canela Text LCG Regular
Canela Text LCG Regular Italic
Canela Text LCG Regular No. 2
Canela Text LCG Regular Italic No. 2
Canela Text LCG Medium
Canela Text LCG Medium Italic
Canela Text LCG Bold
Canela Text LCG Bold Italic
Canela Text LCG Black
Canela Text LCG Black Italic

Rather than using ambiguous names like “Pro”, “World” or “WGL” for our font files with extended
language support, we have devised a simple way to denote which alphabets are supported in complex

families like Canela.

LC Font files with LC in the family name support our full standard range
of languages that use the Latin alphabet, plus languages that use Cyrillic,
including Russian, Ukranian, Belorussian, Serbian, and Bulgarian.

Latin + Cyrillic

LG Font files with LG in the family name support our full standard range
Latin + Greek of languages that use the Latin alphabet, plus monotonic Greek.
LCG Font files with LCG in the family name support our full standard range

Latin + Cyrillic + Greek of languages that use the Latin, Cyrillic, and Greek alphabets.
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Kanuran cocrasnsn 36,15 min propuHoB
Several mishaps befell this crew

Ornola wepikAeiovral
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OCHOBAHA B 1601 'O[1Y, npocyluec a no 1798 ropa. Ocyuiec 71a TOProBlo B TOM
Granted a charter by Queen Elizabeth I on November 41575

[TAnp®vovTag éva eTriolo pépiona 17.2% yia 210 €11
In 1604 they brokered in cotton, rum, and silk
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UN TALE ATTEGGIAMENTO RIFLETTE CIO CHE
A review of the 1820 Prometheus Unbound collection
Usually ﬁred aa higher temperature than normal stoneware

TTTTTTTTTTTTTTTTTTTTTTTTTTTT

DESIGNS FOR A 17,000 SQUARE METER OFFICE
Megingreinum heimspekinnar asamt pekkingarfraeoi
Keridge’s reczpe calls specifically for minced lamb shoulder

TTTTTTTTTTTTTTTTTTTTTTTTTTTTTT

JAS PAMAZU KEICIA EKONOMISKESNI SVIESOS
All joint projects between NASA, JAXA, ESA, and CSA
Nazwa ,, ta meta ta ﬁzyka oznaczalaby w tym kontekscie

AAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAA

THIS “WELLNESS” TREND IS A BIG NEW SHIFT
Vuonna 1821 hin muutti New Yorkiin, jossa hin asui
Two days after the recall was cancelled, 61,000 protested

AM 27. MARZ 1831 LEGTE ER DEN EID AUF DIE
El 24 de abril de 1813, vuelve a escribirle a Peacock
Went on to pursue a professional career in rugby union

EEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEE

UNE EQUIPE DE 60 CHERCHEURS SALARIES
The S&P 500 Index closed up 3.4% in New York
Zarulja nazwne snage 150 vata ima otpor od oko 144

TTTTTTTTTTTTTTTTTTTTTTTTTTTTTTTTTTTTTT

DIN CELE MAI VECHI LANTURI MUNTOASE
Agencies were poised to levy £3.£2 billion fines
These few longstandmg geopolitical complications

AAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAA
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COCTOUT M3 BAKOHOMEPHOI'O COYETAHIA
JIntocdepbl MPUMEHSAICS HbIHE YCTAPEBLUNIA TEPMUH
Cmeopus OOUH I Moti e rpyHm, 80HU OUXAMmMb 00HUM | MUM

TTTTTTTTTTTTTTTTTTTTTTTTTTTTTTTTTTTT

KACITMIMCKOE MOPE M CEI'OJJHA HA3BIBAIOT
[Ipodane BogaTa Ouna cojieHa, U OTTyKa 3aKjyunusie
Hedoioauo, UMOGIpHO Hepes epo3ito pyHmy 8 pe3y/lbmami

TTTTTTTTTTTTTTTTTTTTTTTTTTTTTTTTTTTTTTTTTTTTTTTT

B CbBPEMEHHUTE AbABOKOBOAHW BPA3AU
DKacicTame Biibl apraHiamay BbIKOHBAIOLb PO3HbIS
Hauano COBPEMEHHOMY JIGHOW A mosedeHu10 NON0KUIU

LLLLLLLLLLLLLLLLLLLLLLLLLLLLLLLLLLLLLLLLLL

B PI3HI BIOJIOT'IYHI I TEOQJ/TIOT'TYHI BACEMHAX
M3BeCTHbIN CNeuMaJInCT MO TAKCOHOMUU PACTEHUN
CasHueBama cucmema u Hawama zarakmuka Maeunus

BOOJOPOC/IM /1IN HEKOTOPDBIE UX I'PYIIIIbI
J1151 TOro 4To6bI NOAYEPKHYTb POJ/Ib 6UOLIEHO3A B
I eoapad)ugﬂbu( Kab’bmmaabl 3AHObLILIK MYymMacmolzbl

EEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEE éal

PASPYIIEHUSI MAT'MATUYECKUX I'OPHbIX
YceM/1eK/I9p NaTIa/Ibirbl OpraHU3MHAPHBIH MKe
Ce Hazuea 6uomon U re2d HACe/bABdjy NpunaoHuyu

LLLLLLLLLLLLLLLLLLLLLLLLLLLLLLLLLLLL

KOMIIOHEHTA ®OPMMUPYIOT BUOMACCY
AMILTITYIA CEPEIHBbOMICAYHUX TEMIIEPATYP HE
Mecmnbm Hace/1eHUeM CHIO/IKHY/IUCH C HCUGUIUMU

AAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAA
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TA PEOYAA QX MOP®H KPATIKHE OPTANQXHY
[llow ano Tov nupﬁva TOU OIKOOOUT|LATOC BpLOKéTa\/
Bperavia yva)pzoe gvav alwva adlau@iopntnTne xuplapylag xai

TTTTTTTTTTTTTTTTTTTTTTTTTTTTTTTTT

Ol KATOIKOI WH®DIZOYN QX EINl TO IMAEIZTON
Emielkela og pépoc 1418 TtpcoToysvof)c TPAYLATWONS
Tov Auwva ysmgospomv xdde ypovo ato Nteip eA-Mmaydpt

TTTTTTTTTTTTTTTTTTTTTTTTTTTTTTTTTTT

AOHNA AOKIMAZOTAN AIIO TON AOIMO TE&N
Emougévmg tnv t')rtap&] Snpooi(ov APYWV TTOU npénst
Ororte xat auyxporouvmz Extaxta orparodixeia ora onoia
OIMOY MAPEMEINE MEXPI TON MAIO TOY 1817
To pvnueio ocuvdvale oToyeia T1G APYITEKTOVIKIG
H mnyn rov rapeénynoav xamoia oxnvny aro €va dearpixo

FENIKH XYNEAEYXH THX BIPTZINIA WH®IXE
[Tov opidovTav nakatérepa uro Tov Baocthéwg kat
Htmynspytc tcaroucovaav 305.117 dToua uciwon kard 2%
YTOXEYEI XTHN EYAAIMONIA OITOIOY THN
[Tov kswoupvo()(rs WG OWTIKOG YOPOCS haTtpeiag
Mia aid.ayn oro voyo TOU a@opouoe Tny 1810THTA TOU
OINIOTE INIAPATHPOYME KAI THN KPATIKH
Eaipeon Tnv wepiodo aro Esrcrépﬁpto TOU 1911
Me 7o qﬂmo t&atrspa xa;mlo ereoe oc Badwa OLiYn
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CANELA TEXT REGULAR, REGULAR ITALIC, BOLD, 14/18 PT

THE SPANISH WAR, WHICH BEGAN IN 1739, and the
French war which soon followed it occasioned
further increase of the debt, which, on the 31st

of December 1748, after it had been concluded

by the Treaty of Aix-la-Chapelle, amounted to
£78,293,313. The most profound peace of the seven-
teen years of continuance had taken no more than
£8,328,354 from it. A war of less than nine years’
continuance added £31,338,689 to it (Refer to James
Postlethwaite’s History of the Public Revenue). During
the administration of Mr. Pelham, the interest of the
public debt was reduced from 4% to 3%; or at least
measures were taken for reducing it, from four to
three per cent; the sinking fund was increased, and
some part of the public debt was paid off. In 1753,
before the breaking out of the late war, the funded
debt of Great Britain amounted to £72,289,673. On
the 5th of January 1763, at the conclusion of the
peace, the funded debt amounted to £122,603,336.
The unfunded debt has been stated at £13,927,589.
But the expense occasioned by the war did not end
with the conclusion of the peace, so that though,
on the 5th of January 1763, the funded debt was in-
creased (partly by a new loan, and partly by funding
a part of the unfunded debt) to £129,586,782, there
still remained (according to the very well informed
author of Considerations on the Trade and Finances of
Great Britain) an unfunded debt which was brought
to account in that and the following year of £975,017.
In 1763, therefore, the public debt of Great Britain,
funded and unfunded together, amounted, accord-
ing to this author, to £139,516,807. The annuities
for lives, too, had been granted as premiums to the
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REGULAR SMALL CAPS CUTYALIMOHU3M CJIO)KWICS Ha CTbIKe HEOO/b-
LLIMX XYAOXXECTBEHHO-MOINTUYECKUX TeueHui: JleT-
TPUCTCKOIO MHTEPHALMOHA1A, MeXayHapoaHOro
NBUKEHUS 32 UMAKMHUCTCKMIM 6ayxayc, a TakxKe
JloHaOHCKOM ncuxoreorpadpuueckon accoumalmm.
Tak>xke B CUTyallMOHU3ME NPOC/IEKUBAETCS B/IN-
siHUe dadausmd, cloppeaiuma, AHmu2ocyoapcmeeH-
HO020 MapKcusma u gJokcyca. bosnblioe BausiHue Ha
UIEO0N0IUIO IPYMMbl OKa3a/10 TakXXe BOCCTAaHUE B
OLosTHLE AURES BeHrpuu 1956 1. M BO3HMKLUME TaM COBETbI paboumXx.
[IpuaHaHoO Takxe BussHue «Popmyrsipa HOBOIro
yp6aHu3mav, BbIMyLIEHHOTO Nof, NCeBAOHUMOM

Kunsa VisBena B 1953 rony MiBanom LllernoBbim.
IBuxenme, Ha3BaHHOE CUTYaLMOHUCTCKUM UH-
(NG FloUREs TepHaLMOHA/I0M, Obl/IO OCHOBaHO B 1957 . B uTa-

nbsiHckoM ropope Kosa p’/Apocca. EanHonnyHbim
NIEePOM U TEOPETUKOM JIBUOKEHUS CTasl ppaHLly3
['v [Ie6op—ero yacTo ynpekaam B AUKTATYpPeE MO
OTHOLIEHUIO K APYTrMM ujeHaM ABumxkeHus. Kpome
TOro, yyactue B Sl npMHUManu IWOTAAHACKUI K-
carenb AnekcaHap Tpouuun, aHTIMICKUIA UcaTeb
Panb¢d Pamuu (ocHosamens JloHdoHCKolI ncuxozeoepa-
uueckoii accoyuayuu —6vl1 00HUM U3 NEPBLIX U32HAH
u3 SI), AaTCKuit XyaoXKHUK-BaHAAMCT Acrep VopH,
BETEPAH BEHrepCKOro Bocctanms Arruiaa Kora-
HU, GPaHLy3CKasl MUCATENbHULIA U XYI0XKHULA
Muiuenb bepHiuteitH (keHa I'v [Ie6opa), a Takxke
Paynb BaHeiirem. B oTimume ot MHOrMX apyrux
Xy10)K€CTBEHHO-MOAUTUUYECKUX ABMKeHUIn EBporbl
TOrO BpEMEHU, CUTYaLIMOHU3M NPONOBEIOBA/ HE
AMATAX WU BCTETUUYECKOE CO3UAAHME, A «TIPSIMOE
MOUTUYECKOE AENCTBUE», YTO YaCTO MPUBOANIIO K
CKJIOKaM BHYTpPM ABM>KeHUs1. Tak n3-3a u3aniHero
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CANELA TEXT GREEK REGULAR, REGULAR ITALIC, BOLD, 14/18 PT

H KATAXTAXIAKH AIEONHX HTAN KAAMTEYVIKO Kivn-

LA OTOV akpoaploTePo ywpo oty Evpwnn ¢ de-
KAETIaC Tov 1960. TuykpoTtriinke and JemwpnTikovg
KAAMTEYVEG, APYITEKTOVEG, TOMTIKOUS Kat ailoug. H

Spdomn TouG enNpEACE THY mOAITIXY ypauun The AploTe-
pd¢ Kadwg kat Ta yeyovota mou LEoraoav Tov Mato
ToUv 68 otnyv 'alAia. ZTov TopEa NG TEYVNG EMNPE-
aocav Tnv padikn koviAtovpa. ‘Hrav pua pukpn opdda

LS Aeures TIOU ATOTEAEITO ATS 40 €wG 75 atopa. Atahvdnke
70 1972. Ot ZirovactovioTeg Spovoav oto neptdor-
PLO HETALL TEYVNGS, TOMTIKIG, APYITEKTOVIKIIC KAl

TPAYRATIKOTNTAG. LKOTOG TOUGS 1jTav 1] UAOTOIN o
TWV UTTOOYECEMV TWV KAAWY TEXVWV OTNV KAOUEPIVT
on. 'a va TeTvyouy ToV 0KOTO TOUG STIAWOAV WG
araitnon tny kadaipeon TwV VECU®Y TOV KaTavalw-
TIKOV ayadoy, TneG Eppuodng epyaciag, Tng Texvokpa-
Tiag Kat TV lEpapyLoV. Alatimwoay TNV Dewpia NG
OewpNTIXNS XAl TPAxXTIXNS avdrTuénG TRV XaTaoTAoEWV
KAl arwairnoav va yivet 1 {1 kalrexvnua. Ot 10€eq
ToUG dtaddInkav kat Pprikav antynon oe dtedvn KAi-
pnaka peypt onuepa. To kivipa Tov X1Tovaclovitov
e FoURES TPWTOEUPAVIOTTKE OTIC apyES Tov 1950 otnyv N'ai-
Ma. Ennpedotnkayv and tov Zav [ToA Zaptp kat Tov
Kapo. lNpwtaywviotng rjtav o I'kv Ntepnop, o onoiog
¢0eoe ta dewpnrixd deuéria Tng opddag. O Ntepnop
nrav 19 ypovev otav to 1951 1jple o€ emapn oIS
Kavveg pe Toug AeTploTeg, pua opdda npwronopia-
KWV KAMTEYVOV HE COUPEAMOTIKT Tapddoot). Ot
AETPLOTEG glyav €pvet ya va Souv To €pyo Tou lowTtop
Ioov. Ot AeTploTtég dSnuovpynoav okavoalo, enel-
81] TO OTIA TOUG 1TV TOAD UTOEMIKO YIaA TNV ETOYN
EKEIVT], TPpAyHa TOU YONITEVOE TOV vEapPO NTEUTOP Kal
TOUG akohovOnoe. Ot AeTploTeg e€€010av To TePLodi-
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CANELA TEXT REGULAR, REGULAR ITALIC, MEDIUM, 10/13 PT

EVERY INTRODUCTION to the problems of aes-
thetics begins by acknowledging the existence
and claims of two methods of attack—the gen-
eral, philosophical, deductive, which starts from

a complete metaphysics and installs beauty in
its place among the other great concepts; and
the empirical, or inductive, which seeks to disen-
gage a general principle of beauty from the ob-
jects of aesthetic experience and the facts of
aesthetic enjoyment: an example of Fechner’s
“aesthetics from above and below.”

Methodologies of Aesthetics

The first was the method of aesthetics par
excellence. It was indeed only through the
desire of an eighteenth-century philosopher,
Baumgarten, to round out his “architectonic”
of metaphysics that the science received its
name, as designating the theory of knowledge
in the form of feeling, parallel to that of “clear,’
logical thought. Kant, Schelling, and Hegel,
again, made use of the concept of the Beautiful
as a kind of keystone or cornice for their re-
spective philosophical edifices. Aesthetics,
then, came into being as the philosophy of the
Beautiful, and it may be asked why this philo-
sophical aesthetics does not suffice; why beau-
ty should need for its understanding also an
aesthetics “von unten.” The answer is not that
no system of philosophy is universally accept-
ed, but that the general aesthetic theories have
not, as yet at least, succeeded in answering the
plain questions of “the plain man” in regard to
concrete beauty. Kant, indeed, frankly denied
that the explanation of concrete beauty, or
“Doctrine of Taste,” as he called it, was possi-
ble, while the various definers of beauty as “the
union of the Real and the Ideal” “the expres-
sion of the Ideal to Sense,” have done no more
than he. No one of these aesthetic systems,

in spite of volumes of so-called application

of their principles to works of art, has been
able to furnish a criterion of beauty. The criti-
cism of the generations is summed up in the
mild remark of Fechner, in his “Vorschule der
Aesthetik,” to the effect that the philosophical
path leaves one in conceptions that, by reason

Jommercial

CANELA TEXT REGULAR NO. 2, REGULAR ITALIC NO. 2, BOLD, 10/13 PT

EVERY INTRODUCTION to the problems of aes-
thetics begins by acknowledging the existence
and claims of two methods of attack—the gen-
eral, philosophical, deductive, which starts from
a complete metaphysics and installs beauty

in its place among the other great concepts;
and the empirical, or inductive, which seeks to
disengage a general principle of beauty from
the objects of aesthetic experience and the
facts of aesthetic enjoyment: an example of
Fechner’s “aesthetics from above and below.”

Methodologies of Aesthetics

The first was the method of aesthetics par
excellence. It was indeed only through the
desire of an eighteenth-century philosopher,
Baumgarten, to round out his “architectonic”
of metaphysics that the science received its
name, as designating the theory of knowl-
edge in the form of feeling, parallel to that of
“clear,” logical thought. Kant, Schelling, and
Hegel, again, made use of the concept of the
Beautiful as a kind of keystone or cornice for
their respective philosophical edifices. Aes-
thetics, then, came into being as the philoso-
phy of the Beautiful, and it may be asked why
this philosophical aesthetics does not suffice;
why beauty should need for its understanding
also an aesthetics “von unten.” The answer is
not that no system of philosophy is univer-
sally accepted, but that the general aesthetic
theories have not, as yet at least, succeeded in
answering the plain questions of “the plain
man” in regard to concrete beauty. Kant,
indeed, frankly denied that the explanation of
concrete beauty, or “Doctrine of Taste,” as he
called it, was possible, while the various defin-
ers of beauty as “the union of the Real and the
Ideal” “the expression of the Ideal to Sense,’
have done no more than he. No one of these
aesthetic systems, in spite of volumes of so-
called application of their principles to works
of art, has been able to furnish a criterion of
beauty. The criticism of the generations is
summed up in the mild remark of Fechner,

in his “Vorschule der Aesthetik,” to the ef-

fect that the philosophical path leaves one in

commercialtype.com
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EVERY INTRODUCTION to the problems of
aesthetics begins by acknowledging the
existence and claims of two methods of
attack—the general, philosophical, deductive,
which starts from a complete metaphysics
and installs beauty in its place among the
other great concepts; and the empirical, or
inductive, which seeks to disengage a gen-
eral principle of beauty from the objects of
aesthetic experience and the facts of aes-
thetic enjoyment: an example of Fechner’s
“aesthetics from above and below.”

Methodologies of Aesthetics

The first was the method of aesthetics par
excellence. It was indeed only through the
desire of an eighteenth-century philoso-
pher, Baumgarten, to round out his “archi-
tectonic” of metaphysics that the science
received its name, as designating the theory
of knowledge in the form of feeling, paral-
lel to that of “clear,” logical thought. Kant,
Schelling, and Hegel, again, made use of the
concept of the Beautiful as a kind of key-
stone or cornice for their respective philo-
sophical edifices. Aesthetics, then, came
into being as the philosophy of the Beauti-
ful, and it may be asked why this philosoph-
ical aesthetics does not suffice; why beauty
should need for its understanding also an
aesthetics “von unten.” The answer is not
that no system of philosophy is universally
accepted, but that the general aesthetic theo-
ries have not, as yet at least, succeeded in
answering the plain questions of “the plain
man” in regard to concrete beauty. Kant,
indeed, frankly denied that the explanation
of concrete beauty, or “Doctrine of Taste,”
as he called it, was possible, while the vari-
ous definers of beauty as “the union of the
Real and the Ideal” “the expression of the
Ideal to Sense,” have done no more than he.
No one of these aesthetic systems, in spite
of volumes of so-called application of their
principles to works of art, has been able to
furnish a criterion of beauty. The criticism
of the generations is summed up in the mild

Jommercial
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EVERY INTRODUCTION to the problems of
aesthetics begins by acknowledging the
existence and claims of two methods of at-
tack—the general, philosophical, deductive,
which starts from a complete metaphys-
ics and installs beauty in its place among
the other great concepts; and the empiri-
cal, or inductive, which seeks to disengage
a general principle of beauty from the
objects of aesthetic experience and the
facts of aesthetic enjoyment: an example
of Fechner’s “aesthetics from above and
below.” The first was the method of aes-
thetics par excellence. It was indeed only
through the desire of an eighteenth-cen-
tury philosopher, Baumgarten, to round
out his “architectonic” of metaphysics that
the science received its name, as designat-
ing the theory of knowledge in the form
of feeling, parallel to that of “clear,” logical

CANELA TEXT BLACK, BLACK ITALIC, 10/13 PT

EVERY INTRODUCTION to the problems
of aesthetics begins by acknowledging
the existence and claims of two meth-
ods of attack—the general, philosophical,
deductive, which starts from a complete
metaphysics and installs beauty in its
place among the other great concepts;
and the empirical, or inductive, which
seeks to disengage a general principle
of beauty from the objects of aesthet-
ic experience and the facts of aesthet-
ic enjoyment: an example of Fechner’s
“aesthetics from above and below.” The
first was the method of aesthetics par
excellence. It was indeed only through
the desire of an eighteenth-century phi-
losopher, Baumgarten, to round out his
“architectonic” of metaphysics that the
science received its name, as designat-
ing the theory of knowledge in the form
of feeling, parallel to that of “clear,” logi-
cal thought. Kant, Schelling, and Hegel,
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CUTYALUMOHN3M: HanpaB/leHUE B 3aMaJHOM
MapKCU3Me, BO3HUKLIEE B 1057 B PE3yJbTa-

T€ OTNOYKOBAHUS OT TPOLIKM3MA. AKTUBHO
NposiBuI0 ceds1 BO BpeMst Manckux coobiTui
1968 . Bo ®paHummn. Kputnka kanuranmama

U NapTUIHON GlopOoKpaTUM npusena K conu-
JKEHUIO CUTYALIMOHUCTOB C AHAPXUCTAMM.
CyluecTBeHHOM NPeanochbliKon CoOLMaIbHOM
peBonouMn oObsBAAIACh PEBOMIOLMS CO3HA-
Hus1. [TocKonbKy MHAMBUAYaIbHOE CO3HAHUE
AETEPMUHUPOBANOCH O61LIeCTBEHHOM U KYy/lb-
TYPHOU CUTYyaLIMeN, CUTYaLUMOHUCTbI PA3BUIU
MAoUCMCKyIo Uoelo KyJibmypHoli pegoiioyuu 10
NpoAyLUMPOBAHUSI KOHTPKY/IbTYPbl U KOHTP-
KY/IbTYPHBIX CUTyalLMii (OTCIOAa Ha3BaHUE).
Cy6bekToM peBo/oLMM CTAHOBWIACh TBOpYe-
ckast Monoaéxb. COBpeMEHHbIN KanuTannam
BOCNPUHUMAJICA MPeXK/ie BCEro kak ob11ecTBo
notpebdaeHUs, KOTOPOE MPOTUBOMOIOKHO
NPOU3BOACTBY — CYLLIHOCTHOM YePTE YeloBeKa.
[TosTOMY OTUYXXAEHHDBIN OT NPOU3BOACTBA
noTpebuUTeb PACCMaTPUBAJICI NPAKTUYECKU
KaK «Heq04Ye10BeK» — MULIEHb KPUTUKMU.

WcTtoku cutyaumonnsma

CUTYaUMOHU3M CITOXKWIICS HAa CThIKE He-
60/IbIINX XYN0XKECTBEHHO-TIOMUTUYECKUX
TeueHu: JIeTTPUCTCKOro MHTEpPHALMOHANA,
MesxayHapOOHOro ABMXKEHUS 32 UMAXKUHU-
CTCKMI 6ayxayc, a Takxe JIoHaOHCKOM ncu-
xoreorpaduueckoi accoupaumm. Takxke B
CUTYaLMOHU3ME NMPOCIEXKUBACTCS BAUSIHUE
dadausma, Cloppeausma, aHmuzocyoapcmeeHHo-
20 Mapkcusma u ¢giokcyca. bonbiuoe BiusiHue
Ha MAEO0NIOTUIO MPYIIbl OKa3a/10 TaAKXKe BOC-
cTaHue B BeHrpun 1956 r. v BO3HUKILKME TaM
coBeTbl pabounx. [IpuaHaHO TakKe BAUsSHUE
«PopMynspa HoBoro ypb6aHuamar, BbiryllieH-
HOTO Mof, nceB1oHMMOM JKuiist ViBeHa B 1953
roay MBaHowm lllernosbiM. [IBUKeHUe, HA3BaH-
Hoe CUTYaUMOHUCTCKUM MHTEPHALMOHAIOM,
6bI710 OCHOBAHO B 1957 I. B UTAJIbSIHCKOM
ropoae Kosa n’Apocca. EaMHonuuHbiM nupe-
POM 1 TEOPETUKOM ABUKEHMS CTaT PppaHILy3
' [1e60p —e20 uacmo ynpekaiu B IUKTaTYype
MO OTHOLUEHMUIO K APYIUM Y/I€HAM ABMOKE-
Hus. Kpome Toro, yuactue B SI npuHumanu
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CUTYALUMOHU3M: Hanpas/ieHue B 3aMaJHOM
MapKCU3Me, BO3HMKILIEE B 1957 B Pe3y/bTa-

T€ OTMOYKOBAHUS OT TPOLKM3MA. AKTUBHO
nposiBuIo ce6s1 BO Bpemst MaicKux coobITHI
1968 1. Bo ®paHumn. Kputuka kanuraamama

1 napTuitHoi 6iopoKpaTum npusea K co/u-
JKEHUIO CUTYaLMOHUCTOB C AHAPXUCTAMM.
CyluecTBEeHHOM NpeanochbiyIKoN COLMUaTbHOM
peBooLKM OOBABIANACH PEBOTIOLUA CO3HA-
Hus. [lockonbKy MHAMBUAYalbHOE CO3HAHUE
NETePMUHUPOBAIOCH OOIECTBEHHOM U KY/lb-
TYPHOW CUTYaUUEN, CUTYALIMOHUCTDI PA3BUIU
MAOUCHICKYI0 UO€I0 Ky/1bmypHOll pegonoyuu 0
NpOAYLUMPOBAHUS KOHTPKY/AbTYPbl U KOHTP-
KY/JIbTYPHbBIX CUTyauuit (OTCloaa Ha3BaHUe).
Cy6beKkToM peBOJIOLMY CTAHOBUIACh TBOPUe-
ckast Monoaéxb. CoBpeMeHHbI KanuTaan3m
BOCIPUHUMAJICS MPEX/E BCEro Kak ob11ecTBO
noTpe6seHusi, KOTOpPOe NPOTUBOMOIOKHO
NPOU3BOACTBY — CYLLIHOCTHOM YepTe YeloBeKa.
[ToaTOMyY OTUYXXAEHHBIN OT NPOU3BOACTBA
noTpebuTe/Ib pacCMaTpUBaCs NPaKTUUYECKU
KaK «HeloueoBeK» —MULIEHb KPUTUKM.

VICTOKM cuTyaulMoHu3Ma

CHUTYaUMOHU3M CTIOXMUIICS HA CTbIKe HEOO/b-
LLIUX XYOOXKECTBEHHO-MOMNTUUYECKUX TEUEHUI:
JleTTpucTCcKkoro uHTepHaunoHana, Mexay-
HAapOAHOIO ABUXKEHUS 32 UMAXKUHUCTCKUIM
6ayxayc, a Takxe JIOHIOHCKOI ricuxoreorpa-
¢dunueckoit accounauum. Takxe B CUTyaLmo-
HU3Me MPOCeXUBaeTCs BIUsiHue dadausma,
cloppeanusma, aHmuzocydapcmeeHH020 MapKcus-
Mma u gimokcyca. Bonbiuoe BausiHME HA UAEO-
NOTUIO rPyNnbl 0Ka3a/10 TaKXe BOCCTaHue

B BeHrpum 1956 r. ¥ BO3HMKILME TAM COBETDI
pabounx. [puaHaHo Takxe BausHue «Pop-
MyJisipa HOBOT'O ypOaHU3May, BbINYILIEHHOTO
nop ncesaoHnMMoM JKuis Veena B 1953 roay
MBanowm lllernosbim. [IBUXXeHUE, Ha3BaHHOE
CUTYaLIMOHUCTCKUM MHTEPHALIMOHAJIOM,
6b110 OCHOBAHO B 1957 I. B UTA/IbSTHCKOM
ropogae Kosa g’Apocca. EauHonnunbiM nuae-
POM 1 TEOPETUKOM JIBUXKEHUs CTal PppaHily3
'm [1e6op —e20 yacmo ynpekaiu B AMKTaTYype
MO OTHOLLEHMIO K APYTUM UY1€HAM ABUXKe-
Hus. Kpome toro, yuactue B SI npuHumanu
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CUTYALIMOHU3M: HalpaB/ieHne B 3aMaJHOM
MapKCcu3Me, BO3HUKIIEE B 1957 B pe3y/bTaTe
OTMOYKOBaHUS OT TPOUKU3MA. AKTUBHO
NposiBUI0 cebs BO BpemMst MalCKux coObITUI
1968 r. Bo ®paHumn. Kputnka kanuranmsma
M MapTUITHON GIOpPOKpaTUM NpuUBea K co6nm-
JKEHUIO CUTYALIMOHUCTOB C aHAPXUCTaAMU.
CyuiecTBeHHOM NPeanoCbUIKOM COUMA/TbLHOM
peBooLMU O6bABISIACH PEBOTIOLUSA CO-
3HaHus. [10CKOAbKY MHAMBUAYA/IbHOE CO3HA-
HUe 1eTePMUHUPOBAIOCH OOLLECTBEHHO

U KY/1IbTYPHOWM CUTYalMeil, CUTYaLlMOHUCTDI
Pa3BWIN MAOUCMCKYI0 UO€I0 KY/16mYpPHOIl pego-
JIOYUU 00 NPOAYUMPOBAHUS KOHTPKY/IbTYpPbI
U KOHTPKY/IbTYPHbIX CUTYauMi (OTCIOa Ha-
3BaHue). Cy6'beKTOM peBOMIOLMU CTAHOBU-
7acb TBOpUeckas Monoa&kb. CoOBpeMeHHbIN
KanuTa/Ju3m BOCIPUHUMAJICS NPeXae BCero
KaK 0611ecTBO NoTpebeHus, KOTopoe npo-
TUBOIMO/I0)KHO MPOU3BO/CTBY — CYLIHOCTHOM
yepTte uenoBeka. [loaToMy OTUYKAEHHDBIN OT
NPOU3BOACTBA NOTPe6UTE/IbL pacCMaTPUBAII-
CA MPAKTUYECKU KaK «He104e/10BeK» — MU-
1eHb KPUTUKM.

VcToKM cuTyauMoOHU3Ma

CUTYyalMOHU3M CIIOXKMU/ICS HAa CThIKE He-
60/bIIUX XYT0XKECTBEHHO-MOIUTUYECKUX
TeyeHui: JleTTpucTckoro mHTepHaumMoHasa,
MeXX1yHapOaHOTrO ABVMKEHUS 32 UMAXKU-
HUCTCKMIT 6ayxayc, a TakKe JIOHTOHCKOI
ncuxoreorpaduueckoit accoumaumm. Takke
B CUTYalIMOHU3Me NMPOC/IeKMBaeTCs BAUsiHUE
dadauzma, croppeanuzmd, dHmu20CcyoapcmeeH-
HO020 Mapkcusma u ¢okcyca. bonpbluoe Baust-
HME Ha UAEO/IOrUIO IPYNIMbl 0Ka3a/10 TakKKe
BOCCTaHue B BeHrpun 1956 r. u BO3HuK1IMeE
TaM coBeTbl paboumx. [[pu3HaHo Takke
BAMusiHuE «PopMyisipa HOBOIO yp6aHu3Mar,
BBINMYILIEHHOIO Mo, NceBaoHuMoMm JKuias
UBeHa B 1953 roay Meanom lllernosbim. [Bu-
JKeHue, Ha3BaHHOe CUTYallMOHUCTCKUM UH-
TE€PHALMOHA/IOM, 6bI/I0 OCHOBAHO B 1957 I. B
uTaabsaHckoMm ropope Kosa g/Apocca. EauHo-
JIMYHBIM TUIEPOM U TEOPETUKOM [IBM)KEHUS
cran ¢ppanuys I'v [le6op —ezo uacmo ynpexa-
JIU B IMKTATYpPeE MO OTHOUIEHMUIO K IPYyrUum
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CUTYALMOHU3M: HanpaB/ICHUE B 3a-
MaJHOM MapKCU3Me, BO3HMKIIEE B 1957 B
pe3y/ibTaTe OTIOYKOBAHUSA OT TPOLKU3-
Ma. AKTMBHO NPOSIBWIO Ce6s1 BO BpeMsl
Maiickux co6biTnit 1968 r. Bo @paHumm.
KpuTuka Kanuraamama v napTmiHomn 61o-
POKpaTum npmBeia K CO/IMKEHNIO CUTyalM-
OHUCTOB C aHapxuctamm. CylniecTBeHHOM
NpeanoChbIIKOM COLMA/IbHOM PEBOTIOLUN
06bAB/IAIACH PEBOTIOLUSI CO3HAHMS.
INockonbKy MHAMBHUYA/IbHOE CO3HAHME
AE€TEPMUHUPOBATOCH OGIIECTBEHHON U
KY/IbTYPHOI CUTyauyei, CUTYallMOHUCTbI
Pa3BWIN MAOUCHCKYIO UQel0 Ky TbMypHOIl
peso/oyuu 00 NPOoAYUUPOBAHUS KOHTP-
KY/IbTYPbl U KOHTPKY/IbTYPHBIX CUTYaIIMM
(orciona HazBaHue). Cy6GbeKTOM pPeBOIO-
MM CTAHOBW/IACh TBOPYECKast MO/IOAEKD.
CoBpeMeHHbII KaUTa/Iu3M BOCIHIPUHU-
MaJ/ICsl MpeK/ie BCero Kak o61ecTBo norpe-

CANELA TEXT CYRILLIC BLACK, BLACK ITALIC, 10/13 PT

CUTYAIIMOHU3M: HanmpaB/IeHUE B 3a-
NMajiHOM MapKCu3Me, BO3HUKIIEE B 1957 B
pe3yibTare OTNOYKOBAHUS OT TPOIKM3-
Ma. AKTMBHO NPOSBWIO ce6s1 BO BpeMs
Maiickux co6bITnit 1968 r. Bo ®pannum.
KpuTHka Kanuraamsma u napTUinHom
GlopoKpaTVM NPUBEIA K COMMIKEHMIO
CUTYALIMOHMCTOB ¢ aHapxuctamu. Cyme-
CTBEHHOM NPeANnoCbIIKON COLMA/IBHOMN
PEBOMIOIMM OOBABIIACH PEBOTIOLMS
co3HaHus. [1ocKOAbLKY MHAUBUAYATbHOE
CO3HaHHUeE 1eTePMUHUPOBAIOCH O61e-
CTBEHHOM M KY/JIbTYPHOM CUTYyallMen, Cu-
TYAlMOHMUCTbI PA3BWIU MAOUCHICKYI0 UDEI0
Ky/IbmypHoli peeo/iiouuu 10 NPoayiMpoBa-
HUA KOHTPKY/IbTYPbI M KOHTPKY/IbTYPHbIX
cutyauumii (orcioga Hassanue). Cyobex-
TOM PEBO/TIOLIMU CTAHOBWIACH TBOpYe-
cKana Mo10a&Kb. CoBpeMEeHHbIN Kanura-
IM3M BOCIIPUHUMAJICH MPEK/ie BCEro Kak
06mecTBO NOTpe6/1eHNs, KOTOpOoe NPOTH-
BOMNO/10}KHO NMPOU3BOACTBY — CYIIIHOCTHOM
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H KATAXTAXIAKH AIEONHE HTAN KAAMTEYVIKO
Kivria otov akpoaplotepd Ywpo otny Evpw-
N TNC Sekaetiag Tov 1960. Zuykpotrdnke
and JewPNTIKOUG KAMMTEYVES, APYITEKTOVEG,
TOMTIKOUG Kat ahhoug. H 8pdon toug ennpé-
aoe v moMtixn ypapulj tne Aplotepds Kadwe
Kat ta yeyovota nou {Eonacav Tov Mdio

Tov 68 otnv 'alhia. Etov Topéa tng TEYVNG
ennpéacay TNy padikty kovktovpa. Hrav pa
JKPT1] opada Touv aroTEAEITO anod 40 €0C 75
aropa. AtaAdnke To 1972. Ot ZITOVACIOVIOTES
Spovcav oto eptdwplo uetald rexvig, moiri-
XNG, APYITEXTOVIXNC XAl TPAYUATIXOTHTAS. LKOTOG
TOUG 1TAV 1] UAOTIOINOT] TWV UTOOYECEWY TOV
KAA®V TEYVOV o1V kadnuepwvr] wn). MNa va
TETOYOULV TOV OKOTO TOUG SAwoav s anai-
non v kadaipeon TV DECHWY TwV Katava-
AOTIKOV ayadov, TG éuuodng epyaociag, tTng
TEXVOKPATIAG KAL TWV LEPAPXLWV. AlaTiTwoav
v Yewpia TS «OeWwPNTIKNG KAl TPAKTIKTG
avamtung TV KATAoTACEWVY» KAl ATaiToav
va yiver 1 {1 karltéyvnua. Ot 18éeg Toug
Sadodnkav kat Bprikav anfjynomn oe diedvi
Khipaka péypt orjuepa.

loTopun €e€€Mén

To kivnua Tev ZITovaclovITOV TPWOTOEUPAVI-
OTTNKE OTIC apy€C Tov 1950 otny [ahhia. Emn-
pedotnkav arnod tov Zav [Mwi Zaptp xat Tov
Kapd. lMpotayoviotng ntav o I'kv Ntepndp, o
onoiog €0eo¢ Ta Jewpnrixd Jeuéria TG opd-
dag. O Ntepnop rirav 19 xpovev étav To 1951
NpYe oe enagn otig Kavves pe toug Aetpt-
OTEG, 1A OpASA TPWTOTOPLAKGOV KAAMTEXVWY
€ ooVPEAMOTIKT) Tapddoot). Ot ATPLlOTES
elyav €pOet ya va Souv to €pyo Tou lowtdp
loov. Ot AeTploTég dnpuovpynoav okavdéaio,
eneld1] TO OTIA TOUG NTAV TTOAD HITOEUIKO Yid
TTV ETOYT] EKEIVT], TPAYLLA TTOU YOT|TEUOE TOV
veapo Ntepnop kat Toug akohovdnoe. Ot
Aetplotég e€€didav to meplodikd «[1dThay»,
07O 0Omoio SlatuWINKAV Ol TPWTES IOEEC TWV
ZITOUACIOVIOTWY. MEPIKA PEAT TV AETPLOTWV
iOpvoav v Aetpiotixnj Aiedvij, évav anod Toug
wpodpodpoug tng Kataotaotakng Atedvoig.
Me ta okavéaia mov npoevolioav ot Ae-
TPLOTES TPOKAAOUOAV GUYVA TO EVOLAPEPOV
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H KATAXTAZIAKH AIEONHE HTAN KAQAMTEYVIKO
Kivnipua oTov akpoaplotepod xwpo otnyv Evpe-
1 NG dekaetiag Tov 1960. ZuykpoTrInKe
and YewpnTKOUS KAMMTEYVES, APYITEKTOVEG,
TOMTIKOUG Kat ahhoug. H 8pdon Toug ennpéa-
O€ THV ToMITIXH ypauun The AploTepdc Kadwe Kat
Ta yeyovota mou Egoraocav tov Mdio tou 68
otny l'aihia. Etov Topéa TnG TEVNG EMNPE-
aocav v padikf kovkrovpa. 'Hrtav pua pukpn
ondda mov aroTeLETo and 40 €0 75 ATopA.
Atahidnke 0 1972. Ot Zitovactovioteg §pou-
oav 070 TePLIMPLo HeTall éyvhg, moMTIXHC,
aApYITEXTOVIXNG XAl TPAYUATIXOTHTAS. LKOTOG
TOUC 1)TAV 1] VAOTIOINOT] TWV UTOCYECEWV TWV
KAAQV TEYV®Y TNy kadnuepvn Lomn. Na va
TETUYOLV TOV OKOTO TOUG SAwoav w§ arai-
non TNV kadaipeomn Tov IEoU®V TOV Katava-
AoTIKGV ayadov, TG éppiodng epyaciag, Tng
TEYVOKPATIAG KAL TOV LEPAPYL®Y. AlaTiTwoay
v dewpia NG «OewPNTIKNG KAl TPAKTIKHS
AvATTUENG TOV KATAOTACEWV» KAl araitnoav
va yivet 1 Zon karhteyvnua. Ot 18€eg Toug
S1adodnkav kat Bprikav awriynon oe Siedvn
KMpaka péypt orjuepa.

IoTopkn e€€lén

To kivnua TV ZITovacIovVIT®Y TPWTOEUPA-
VIOTNKE OTIS apy€S Tov 1950 oTny Maihia.
Enmnpedotnkav ard tov Zav [wh Zaptp kat
Tov Kapd. [Npwtaywviotns ftav o I'kv Nte-
unop, o onoiog €deoe ta dewpnrixd deusiia
G opddag. O Ntepndp fjtav 19 xpovev étav
70 1951 1}pVe o€ emagn} oTic Kavveg pe Toug
AETPIOTEG, A OPASA TPWTOTOPLAKWY K-
MTEXVOV HE coUpeaoTIKT Ttapadoot). Ot
AeTploTEQ giyav €pdet ya va Souv To €pyo Tou
lowtdp loov. Ot AetpioTtég Snuovpynoav
oKavoéalo, eneldr] To GTIA TOUS 1jTAY TTOAD
UTOEUIKO Yla TTV ETOYT] EKEIVT], TPAYUA TTOU
yorjtevoe Tov veapo NTepmdp Kat Toug ako-
hovdnoe. Ot AetploTé e€€818av To TePlodikd
«[1oTAay», 0TO OTOIO SATUTWINKAY Ol TPWTEG
10£€G TV Z1ITOVACIOVIOT®Y. MePLKA HEAT TV
AeTplotev idpvoav tny AetpioTixr Aiedv, évav
and toug Tpodpodpoug tng Kataotaciakng At
edvous. Me ta okavdaia mouv tpofevovioay ot
A€TPLOTES TPOKALOUOAV GUXVA TO EVOLAPEPOV
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H KATAXTAZIAKH AIEONHE HTAN KQAMTEYVL-
KO KIvN|ila 0TOV aKpoapioTePO Y®WPO OTNV
Evponn ¢ dekaetiag Tov 1960. ZuykpoT)-
Onke and JewpNTIKOUG KAMMTEYVES, apyL-
TEKTOVEG, TOMTIKOUGS Kat aihoug. H 8pdon
TOUG ETNPEACE THY TOAITIXN ypauun e Apt-
0TEpds Kade¢ Kkat Ta yeyovota wou {éoracav
Tov Mato tov 68 otnyv 'alAia. Xtov Topéa
NG TEYVNG ETNPEACAV TNV HAJIKT) KOUATOU-
pa.’'Htav pua pukpn opdda wov aroteleito
amo 40 £€w¢ 75 atopa. Atalidnke to 1972. Ot
YirovactovioTeg Spovoav oto teptd®plo
petao téxvng, moMTIXNG, apyITEXTOVIXHG Xal
TPAyuarTixoTnTag. XKomog Tous fTav 1 vho-
TOI01] TOV UTOCYECEWV TOV KAMDV TEYVOV
otV kadnuepwvy {1. 'a va TeTvyoLy TOV
OKOTO TOUG S1lwoav w¢ araitnon Tnv
kadaipeon TV VECHOV TOV KATAVALOTIKGV
ayadov, Tne éppuodng epyaciag, TG TEYVO-
KPaTiag Kat Tv Epapylov. Atatitwoav Tnv
Dewpia TG «OewpNTIKNGC KAl TPAKTIKIG
avanTulne TOV KATAOTACEWV» KAl aTaitn-
oav va yivet 1 o1 kalatéyvnua. O 18éeg
TouG Stad6Onkav kat Bprikav arnynon o
Stedvn) khipaka péypt orjuepa.

IoTopukn) €éMln

To xivijpua TV Z1IToUVacloviTOV TPOTOENPa-
vioTnKe 0TS apy£S Tov 1950 otnyv Faiiia.
Enmnpeactnkav ard Tov Zav [Nk Taptp kat
tov Kapo. lNpwrtaywviotis rav o I'vv Nte-
nmop, o owoiog £€deoe ta Jewpnrixd deuéiia
6 opddag. O Ntepmdp fjtav 19 xpovev
otav 7o 1951 1}pde o€ ema@n oTic Kavveg pe
TOUG AETPLOTEG, LA ONASA TTPWTOTOPLAKWV
KAMMTEYVOV [LE COVPEAMOTIKT] TApAadoon).
O AeTploTég eiyav €pdet ya va Souv To €pyo
Tov lowtop Ioov. Ot AeTploTég Snuovp-
ynoav okavéaio, ereldr] To 6T TOVGS HHTAV
TOAM) LTTOELKO Y1A TNV ETOYN] EKEIVY, TPAY-
LA TTOV YOT)TEVOE TOV veapo NTepnmop kat
TOUG akohovONoe. Ot AeTploTeg e€€didav To
TePLodIKO «[16Thay», 670 onoio Satvrtwin-
KQV Ol TPWTEG LO£EC TWV T1TOUAGIOVIOTOV.
Mepika péhn Twv AeTploTov idpvoav Tnyv Ae-
tplotixn Aiedvn, €vav atod Toug Tpodpopouvg
¢ Kataotaciakng Atedvoig. Me ta okav-

Jommercial

CANELA TEXT GREEK BOLD, BOLD ITALIC, 10/13 PT

H KATAXTAXIAKH AIEONHE HTAN KalAt-
TEYVIKO KIVI[LA GTOV AKPOAPLGTEPO YWPO
otnv Evporn tn¢ dekaseriag Tov 1960.
YuykpoTiiUnke ard DewPNTIKOUS KAIMTE-
YVEGS, APYITEKTOVES, TOMTIKOUGS KAt AALOUG.
H 8paon Touc emnpéace tnv mohirixn ypauun
¢ AP1oTEPds KAD®G Kat Ta yEyovota Tov
éomaocav Tov Mato Tov 68 otnv Fairia.
Y10V Topéa TG TEYVNG ETnpéacay tTny padl-
K1 kovkroUpa. Hrtav jua pukpn opada wov
aToTELEITO ATO 40 £WG 75 aTopa. Atahd-
Onke 70 1972. Ot TrrovaciovioTes Spovoav
070 TEPI®PLo peTadv TéYvNS, ToMTIXIC,
apYITEXTOVIXIG XAl TPAYRATIXOTNTAS. TKOTOC
TOUG 1TAV 1] UAOTTOI1|01] T®V UTTOCYECEWV
TOV KALGOV TEYVOV 6TV KaOnuepvi) o).
I'a va TeTUYXOLV TOV OKOTO TOUS Shwoav
¢ artaitnon TNV Kadaipeon TeV deonev
TOV KATAVALOTIKOV ayadov, T Eppucine
£pyaciag, TG TELVOKPATIAC KAL TWV LEpApP-
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H KATAXTAXIAKH AIEONHE HTAN KaQlAt-
TEYVIKO KIVI|LA GTOV AKPOAPLOTEPO YWPO
otnv Evponn tn¢ Sekagriag Tov 1960.
TuykpoTOnke arto Je@PNTIKOUC KalliTe-
YVES, APYITEKTOVES, TOAMTIKOUC KAl ALLOUG.
H 8paon Toug ernpéace tnv roiiTixn ypap-
1 e Apiotepds Kad®¢ Kat Ta yeyovota
rov {€oracav Tov Maio Tov 68 atnyv -
Ma. TTov Topéa TG TELVIC Exnpiacay Tnv
padikn) kovirovpa. Hrav pua pukprj opa-
8a Tov aroTeleiTo awod 40 €06 75 aropa.
Aralodnke 70 1972. O1 Z1ITOVACIOVIGTES
Spovcav 670 TEprIGpLo peTado réyvig, To-
MTIXIS, PYITEXTOVIXIIG XAl TPAYRATIXOTNTAC.
TKOTOG TOUS 1jTav 1] UAOTTOINCT] TWV UTO-
GYECEMV TOV KAL®V TELV®V GTNV Kadnpue-
pv] <o1). I'a va TETUYOUV TOV GKOTO TOUG
Slwoav ¢ araitnon Tnv kadaipeon Tev
deopoVv TOV KaTavalmTIKeV ayadev, Tne
éuuodnc epyaciag, Th¢C TELVOKPATIAC KAt
TOV 1IEpAPYIOV. AlatiTwoay TV dewpia
TG «OEWPNTIKIIGC KAl TPAKTIKIIC AVATTU-
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EVERY INTRODUCTION to the problems of
aesthetics begins by acknowledging the exis-
tence and claims of two methods of attack—the
general, philosophical, deductive, which starts from
a complete metaphysics and installs beauty in its
place among the other great concepts; and the
empirical, or inductive, which seeks to disengage
a general principle of beauty from the objects of
aesthetic experience and the facts of aesthetic
enjoyment: an example of Fechner’s “aesthetics
from above and below.”

Methodologies of Aesthetics

The first was the method of aesthetics par excel-
lence. It was indeed only through the desire of
an eighteenth-century philosopher, Baumgarten,
to round out his “architectonic” of metaphysics
that the science received its name, as designat-
ing the theory of knowledge in the form of
feeling, parallel to that of “clear,” logical thought.
Kant, Schelling, and Hegel, again, made use of
the concept of the Beautiful as a kind of keystone
or cornice for their respective philosophical
edifices. Aesthetics, then, came into being as the
philosophy of the Beautiful, and it may be asked
why this philosophical aesthetics does not suf-
fice; why beauty should need for its understand-
ing also an aesthetics “von unten.”

The State of Criticism

The answer is not that no system of philosophy
is universally accepted, but that the general aes-
thetic theories have not, as yet at least, succeeded
in answering the plain questions of “the plain
man” in regard to concrete beauty. Kant, indeed,
frankly denied that the explanation of concrete
beauty, or “Doctrine of Taste,” as he called it,
was possible, while the various definers of beau-
ty as “the union of the Real and the Ideal” “the
expression of the Ideal to Sense,” have done no
more than he. No one of these aesthetic systems,
in spite of volumes of so-called application of
their principles to works of art, has been able to
furnish a criterion of beauty. The criticism of the
generations is summed up in the mild remark of
Fechner, in his “Vorschule der Aesthetik,” to the
effect that the philosophical path leaves one in
conceptions that, by reason of their generality,
do not well fit the particular cases. And so it was
that empirical aesthetics arose, which does not
seek to answer those plain questions as to the
enjoyment of concrete beauty down to its sim-
plest forms, to which philosophical aesthetics
had been inadequate. But it is clear that neither
has empirical aesthetics said the last word con-
cerning beauty. Criticism is still in a chaotic state
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EVERY INTRODUCTION to the problems of aes-
thetics begins by acknowledging the existence
and claims of two methods of attack—the gen-
eral, philosophical, deductive, which starts from a
complete metaphysics and installs beauty in its
place among the other great concepts; and the
empirical, or inductive, which seeks to disengage
a general principle of beauty from the objects of
aesthetic experience and the facts of aesthetic
enjoyment: an example of Fechner’s “aesthetics
from above and below.”

Methodologies of Aesthetics

The first was the method of aesthetics par excel-
lence. It was indeed only through the desire of
an eighteenth-century philosopher, Baumgarten,
to round out his “architectonic” of metaphysics
that the science received its name, as designat-
ing the theory of knowledge in the form of feel-
ing, parallel to that of “clear,” logical thought.
Kant, Schelling, and Hegel, again, made use of
the concept of the Beautiful as a kind of keystone
or cornice for their respective philosophical edi-
fices. Aesthetics, then, came into being as the
philosophy of the Beautiful, and it may be asked
why this philosophical aesthetics does not suf-
fice; why beauty should need for its understand-
ing also an aesthetics “von unten.”

The State of Criticism

The answer is not that no system of philoso-
phy is universally accepted, but that the general
aesthetic theories have not, as yet at least, suc-
ceeded in answering the plain questions of “the
plain man” in regard to concrete beauty. Kant,
indeed, frankly denied that the explanation of
concrete beauty, or “Doctrine of Taste,” as he
called it, was possible, while the various definers
of beauty as “the union of the Real and the Ideal”
“the expression of the Ideal to Sense,” have done
no more than he. No one of these aesthetic sys-
tems, in spite of volumes of so-called application
of their principles to works of art, has been able
to furnish a criterion of beauty. The criticism of
the generations is summed up in the mild remark
of Fechner, in his “Vorschule der Aesthetik,” to
the effect that the philosophical path leaves one
in conceptions that, by reason of their general-
ity, do not well fit the particular cases. And so it
was that empirical aesthetics arose, which does
not seek to answer those plain questions as to
the enjoyment of concrete beauty down to its
simplest forms, to which philosophical aesthetics
had been inadequate. But it is clear that neither
has empirical aesthetics said the last word con-
cerning beauty. Criticism is still in a chaotic state
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CUTYALUMOHU3M: HanpaBJ/ieHME B 3alajHOM
MapKCU3Me, BO3HUKLIEE B 1957 B PeE3y/bTaTe
OTNOYKOBAHUS OT TPOLIKU3MA. AKTUBHO NPOSIBU-
no cebs Bo BpeMst Maiickux cobbituit 1968 r. Bo
®paHuun. Kputmka kanutanmsmMa u napTuimHoOn
6IOpPOKpaTUM MPUBENA K COMMKEHUIO CUTYALINO-
HUCTOB € aHapxuctamu. CyluecTBEHHON Mpeano-
CbIJIKOM COLMAJIbHOM peBOIoLMU OObABIISAIACH
peBotoumst co3HaHus. [1ocKonbKy MHAMBUAY-
aJIbHOE CO3HaHUeE IeTEPMUHUPOBAIOCH OOLIe-
CTBEHHOM U KY/IbTYPHOM CUTyaLMeEN, CUTyaL M-
OHUCTbI PA3BUIN MAOUCMCKYIO UOEI0 KY/TbMYpPHOLI
pegosioyuu 10 NPOAyLMPOBAHUS KOHTPKY/IbTYPbl
M KOHTPKY/IbTYPHbIX CUTYaLMit (OTClona Ha-
3BaHue). CyobeKTOM peBOMOLMU CTAHOBUIACH
TBOpYecKast MoaoaEKb. COBpeMeHHbIN Kanura-
7IU3M BOCMPUHUMAJICS NPEX/E BCEro Kak oblie-
CTBO NMOTPebdIEHUs, KOTOPOE NMPOTUBOMNOIOXHO
NMPOU3BOACTBY — CYLLLHOCTHO YePTe YeoBeKa.
[loaTOMY OTUY>XAEHHBIN OT MPOM3BOACTBA MO-
TpebuTeb pacCMaTPUBAJICS MPAKTUUECKU KaK
«Heao4enoBeK» — MULLIEHb KPUTUKMU.

UcToku cutyaumonunsma

CUTYaLMOHU3M C/TOXKWUIICS HA CThIKE HEOO/b-
LIMX XY/I0)KECTBEHHO-MOIUTUYECKUX TeUEHMUIA:
JleTTpucTCckoro nHTepHauuoHana, MexayHa-
POIHOrO ABMXXEHMS 32 UMAXKMHUCTCKUIT Bayxayc,
a Takke JIOHIOHCKOI ncuxoreorpadpuyeckoit ac-
coumauun. Takke B CUTYallMOHU3ME MPOCIEKU-
BaeTCs BAUsIHUE dadausma, Cloppeanusmd, dHmuzo-
cy0apcmeeHHo20 Mapkcusma u giiokcyca. bonbiuoe
B/IMSIHME HA UIEO/IOTUIO IPYIbl OKA3aJ10 TaKXKe
BOCCTaHue B BeHrpuu 1956 r. u BO3HUKLIME Tam
coBeTbl pabounx. [IpuaHaHo TakKe BAuAHUE
«PopMynisipa HOBOro YpOaHU3Ma», BbINYLLEHHO-
ro nog ncesgoHnmom JXunsa MeBena B 1953 roay
MBaHow LllernoBbiM. [1BMKeHMe, Ha3BaHHOE
CUTYaUMOHUCTCKUM UHTEPHALIMOHAJIOM, ObLIO
OCHOBAHO B 1957 I. B UTajIbstHCKOM ropope Kosa
n’Apocca. EIMHONMMYHBIM IMAEPOM U TEOPETH-
KOM [1BMKeHUs cTan ¢ppanuys 'n [le6op —ezo
Yacmo ynpekaau B AMKTAType No OTHOLLEHUIO K
JAPYTrMM YjieHaM ABVIKEHUSI.

CuUTYalMOHUCTCKUIN UHTEPHALIMOHA

B ominune oT MHOrMX ApYrmx XyaOXXeCTBEH-
HO-MONUTMYECKUX ABVKeHUI EBpornbl TOro
BPEMEHU, CUTYALMOHU3M NPONOBEAOBAJ HE 3Ma-
TaX WM 3CTETUYECKOE CO3UAAHME, A «ITPSIMOE
NO/IMTUYECKOE AENCTBUEY, YTO YACTO MPUBOAUIO
K CK/TOKaM BHYTpM ABuKeHus. Tak u3-3a uanumui-
Hero «dcTeTcTBa» u3 rpynnel ['n Je6opom 6binm
u3rHanbl Panbg Pamum u Muwnens bepHuiteiin.
CUTYaUMOHUCTbI NPUAEPKUBATUCH AUATEKTU-
YECKOro B3I/1514a HA UCKYCCTBO M UAEOIOTUIO 1
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CUTYALIMOHU3M: HanpasJ/ieHUe B 3aMagHOM
MapKCu3Me, BO3HUMKILEE B 1057 B pe3y/bTare
OTMOYKOBAHUS OT TPOLKMU3MA. AKTUBHO NPOSIBU-
no cebst Bo Bpemst Maiickux co6biTuit 1968 r. BO
Dpanuuun. Kputuka kanuraauama u napTURHOMN
610pOKpaTMK NPUBE/IA K CONMIKEHUIO CUTYALIMO-
HUCTOB € aHapxucTtamu. CyliecTBeHHON npeano-
CbI/IKOI COLUMAbHON PeBOMIOLMIN OOBSBIAIACH
peBomoumst co3HaHus1. [10cKonbKy MHAMBUAYAITb-
HO€e CO3HaHMe 1eTEPMUHUPOBATOCH OOLIECTBEH-
HOWM M KY/IbTYPHOIN CUTyalMeNn, CUTYALIMOHUCTDI
Pa3BUIN MAOUCMCKYIO UOEI0 KYJTbMYpPHOUl pego-
JiIoyuu 10 NpoayLUPOBAHUSI KOHTPKY/IbTYPbl U
KOHTPKY/JIbTYPHbIX CUTyauui (OTCIOAA Ha3BaHue).
Cy6beKkToM peBoJIoLMY CTAHOBUIACH TBOPUe-
ckast Monoaéxb. CoBpeMeHHbIN KanuTaam3m
BOCMPUHUMAJICS NPEXAE BCEro Kak oOLIecTBO
noTpeb/eHusi, KOTOPOe NPOTUBOMONOXKHO
NpPOU3BOACTBY —CYLUHOCTHOI YepTe YenoBe-

Ka. [loaToMy OTUYKAEHHBI OT NPOU3BOICTBA
notpebuTenb PACCMATPUBAJICS MPAKTUUYECKU KAK
«HeqoYeN0BeK» —MULLIeHb KPUTUKMU.

MCcTOKM cuTyaumoHu3sma

CUTYaLMOHN3M C/IOKUIICA HA CTbIKE HEOOb-
LLIUX XyO0XKECTBEHHO-MOIUTUYECKUX TeUEHU:
JleTTpUCTCKOro MHTEpHaLUMOHAMA, MexayHapoa-
HOTO ABMXXKEHUS 32 UMAXKMHUCTCKMIT Bayxayc, a
Takxe JIoHaoHCcKoM rcuxoreorpadpuueckon ac-
coumaumm. Takxe B CUTYaLIMOHU3ME MPOCIEKU-
BaeTCs BUsIHUE da0au3sma, Cloppeanusma, aHmuzo-
cydapcmeeHH020 Mapkcusmd u gimokcyca. bonbuioe
B/IMSIHME HA UI€OOTUIO MPYNIMbl OKA3a/10 TaKXKe
BOCCTaHue B BeHrpum 1956 r. u BO3HMKILME TaM
coBeTbl paboumnx. [IpU3HaHO TaKKe BAUSHUE
«Popmysipa HOBOro ypb6aHu3Ma», BbINyILEHHO-
ro nop ncesgoHumoM JKuist Misena B 1953 rogy
MeaHow lllernoBbiM. [IBMXeHue, Ha3BaHHOE
CUTYaUMOHUCTCKUM MHTEPHALIMOHAIOM, ObLIO
OCHOBAHO B 1957 I. B UTA/IbsIHCKOM ropoge Kosa
n'Apocca. EquHonnyHbIM Inepom 1 TeopeTUKom
aBvxeHns ctan ¢ppanuys I'n [lebop —ezo uacmo
ynpekanu B IUKTaType Mo OTHOLUEHUIO K IPYTrum
yjieHaM ABUXKEHUSL.

CUTYallMOHUCTCKMIT MHTEPHALMOHAT

B oTanume ot MHOTMX APYrUX XyI0KECTBEH-
HO-NOMUTUYECKUX ABMKEeHUI EBporbl TOro
BpeMeHM, CUTYaLIMOHU3M MPONOBeI0Ba/ He 3Ma-
TaX UM 3CTETUUYECKOE CO3UAAHME, A «psIMOe
MOIUTUYECKOE IeCTBUE», YTO YACTO MPUBOAUIO
K CKJIOKaM BHYTpPM ABUKeHUs. Tak u3-3a uanuiu-
Hero «3cTeTcTBa» u3 rpynnbl ['n [le6opom 6bu1m
uarHaHbl Panbd Pamuun u Muiiens bepHuiTeiiH.
CUTYaUMOHUCTbI MPUAEPXKUBATUCH AUATIEKTU-
4eCKOro B3IJ1siia HA UCKYCCTBO U UI€OIOTUIO U
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H KATAXTAXIAKH AIEONHX HTAN |<a)\)\rrsxvu<é
Kivnua otov akpoaptotepd xwpo otny Evpwnn
¢ Sekaetiag Tov 1960. Zuykpotndnke and dew-
PNTIKOUG KAAMTEYVES, APYITEKTOVES, TOMTIKOUG
kat aloug. H 8paom toug ennpéaoce tnyv mokirix
ypauuij tne Aptotepds kad®e Kat ta yeyovota mou
E€omacav Tov Maio Tou 68 otny FalAia. Ztov to-
péa tng TéYVNG ennpéacay Ty padiky Kouktovpa.
‘Hrav pua pukpr opdda mov antoteleito anod 40 €06
75 dropa. Atahtdnke To 1972.

Evvololoyiko oyé6io

O1 ZitovactovioTteg Spovoay 6To TepdmpLo peTa-
€0 1éxvne, mOAITIXNC, ApYITEXTOVIXNGC Xal TPAYUATIXOTH-
7a¢. TKOmOGS TOUG 1{TAV 1] UAOTIOINGT) TWV UTOOYECE-
WV TOV KAA®V TEXV®V oty Kadnuepwn {on. [Na va
TETUYOLV TOV OKOTO TOUG S1Awoav w¢ anaitnomn
v kadaipeon Twv ECUWY TV KATAVAAOTIKWY
ayadov, TS Eupuodng epyaciag, Tng TEXVOKpPA-
Tiag kat Twv tepapyiwy. Alatinwoayv tny dewpia
NG «OEWPNTIKHE KAl TPAKTIKNG AVATTUENG TV
KATAOTACEMVY» KAl araitnoav va yivet 1 {wn] Kai-
MTéyvnua. Ot 18éec Toug Siadddnkav kat Bprikav
anrynon oe diedvr] kKhipaka péypt onpepa.

loTopucn} €€€Mén

To Kivnpa T®V ZITOVACIOVITOV TPWTOERPAVIOTTKE
OTIS apy€s Tou 1950 otny M'arhia. Ennpedotnkay
and tov Zav [Nwk Zaptp kat Tov Kapd. Mpwtayn-
VoS fjtav o I'kv Ntepnodp, o onoiog €0eoe Ta
Jewpnrind depéhia Tng opadag. O Ntepmodp fitav 19
Xpovev 6tav 1o 1951 pde o€ emagn} otig Kavveg
e TOUG AETPLOTEG, [la OpASA TPWTOTOPLAKGY
KAAMMTEYV®OV HE COUPEAMOTIKT Tapddoot). Ot
AeTPLoTEG giyav €pdet ya va Souv To €pyo Tou
lowtép loou. Ot Aetplotég Snuovpynoav okav-
Salo, emeldi] To OTIA TOUG 1jTAV TOM) UTOEWKO

yla TNV €TOYXT EKEIVI], TPAYLA TTOV YOT)TEVOE TOV
veapo Ntepnop kat Tovg akorovdnoe. Ot Aetpt-
otég e€€d18av to meplodiko lMdrAay, oTo onoio
Satun®Onkay ot TPAOTES I8EEC TV ZITOVACIOVL-
OTWV. Mepikd néhn twv Astplotwy idpuvoav tnv
Aetprotixn Aigdvi, évav and Toug Tpodpopous Tng
Kataotaoiaknig Atedvoug. Me ta okdvdaia Tou
tpoevolioav ot AETPLOTEG TpoKaroloav GuYVAa

TO eVOLAPEPOV TNG KOWNE yvounc. To INdoya tou
1950 évag AeTploTiic yMWTtwoe and To Mvtodpiopa
4tav, HacKapePEVog KAAOYEPOS, KATAPEPE VA LTEL
otnv Mntporoln th¢ Mavayiag twv lapioiev kat va
AvakoIWvVMOoEL TNV wpa Tn¢ deiag Aettovpyiag OtL o
O¢e0¢ eivat vekpdg. H Kataotaotakn Atedvg 18pu-
Inke oTig 28 louhiov Tov 1957 oto Cosio d’Arroscia
¢ [tahiag umod TNV CUYXOVELOT] TPLOV OUASW®Y,
Tou «Kwrjpuatog unép Touv pavtacTikod Mraouvyd-
0oUG» Tov gixe 18ploel o (wypdgog Asger Jorn, TG
«Wuyoyewypagpiknc Etaipeiag Tov AovSivous» mou
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H KATAXTASIAKH AIEONHE HTAN KAMMTEXVIKO
Kiviiua otov akpoaptotepd xwpo otny Evponn
¢ Sekaetiag Tov 1960. Zuykpotiidnke and Jew-
PNTIKOUG KAAMTEYVES, APYITEKTOVEG, TOMTIKOUG
Kat dhhovg. H 8pdom toug ennpéaoce thy moirixi
ypauutj the Aptotepd¢ kad®e kat Ta yeyovota Tou
&€omaoav Tov Maio tou 68 otny F'alhia. Xtov To-
péa tng TéYVNG ennpéacay TNy Hadikt KOuAToupa.

‘Hrav pua pikpt} opdda mouv anoteAeito and 40 €wg

75 dropa. AtahbdnKe To 1972.

Evvololoyiko oy£dio

Ot Xrrovaotoviotes Spovoav 6To meptdwplo peta-
&0 téxyvng, moAITIXIS, apyITEXTOVIXNC Xal TPAyUaTIXOTN-
7ag. XKOTmOG TOUG 1jTav 1] UAOTOINOT] TV UTTOOYECE-
WV TOV KAAOV TEYVWY 0Ty kadnuepvn Lwn. MNa va
TETUXOULV TOV K0T TOUC SAwoav w¢ araitnon
Vv kadaipeon TOV IECUWY TV KATAVAMDTIK@V
ayadov, TG éupodng epyaociag, TnG TEXVOKPA-
Tiag kat Tev iepapyiwy. Alatinwoav tny dewpia
NG «OEWPNTIKNG KAl TPAKTIKTG aAvATTUENG TWV
KATAOTACEWV» KAl araitnoayv va yivel 1 {o1 Kah-
Mréyvnua. Ot 18éeg Toug Stadddnkav kat Bprikav
annynon oe diedvr] kKhipaka péypt orjuepa.

IoTopkr) €€€h&n

To kivnua TeV ZITOVACIOVIT®WY TPWTOEUPAVIOTNKE
oTIS apyég Tou 1950 otny l'aihia. Ennpedotnkav
and tov Zav [Mwk Zaptp kat Tov Kapd. [NpoTtayw-
vioTii¢ fjtav o 'kv Ntepmdp, o onoiog €0eoe Ta
Jewpnrind depéhia Tng opddag. O Ntepndp frav 19
XPOV®V 6tav To 1951 )pde o emapt oTig Kavves
e TOUG AETPLOTEG, [id OpAda TPWTOTOPLAK®Y
KAMMTEXVOV [E coupeaMoTiky Tapddoon. Ot
AeTplotég gixav €pdet ya va Souv To €pyo Tou
lowtop loou. Ot Aetpilotég Snuuolpynoav okav-
Salo, emeldn] To OTIA TOUG 1)TAV TOM) UITOEUIKO
Yl TV ETOYY] EKEIVT], TPAYILA TOU YOI TEVOE TOV
veapod Ntepndp kat Toug akohovdnoe. Ot AeTpi-
oTé¢ e€€818av To meplodikd [lotAay, oTo omoio
Satun@Inkav ot TPWTES 180G TV 1TOVACLOVL-
oTOV. Mepikd péhn Twv Aetplotev idpvcav tny
Aetprotixr Aidvij, évav anod Toug TpodpoOpoug TG
Kataotaowaknc Atedvoig. Me ta oxdvdaha mou
npofevoioav ot AeTpLoTéS Tpokahoioav Guyva

70 evlaPEpoV TS KOownS yvoung. To Macya tou
1950 évag AeTPLoTNG yAUTwoe and To hvtodpiopa
4Tav, LaoKaAPEREVOS KAAOYEPOG, KATAPEPE VA UTEL
otnv Mnrporoln tn¢ lMavayiag twv Mapioiey kal va
AVAKOWVWOEL TNV wpa Tn¢ deiag Aertouvpyiag Tt o
O¢edq eivat vekpog. H Kataotaolaxn Atedviig 1dpu-
Onke o116 28 lovhiov Tov 1957 oto Cosio d’Arroscia
¢ Itahiag vd Ty cuyxwveLoN TPLOV OPAS®Y,
Tou «Kivijpatog vrép Tou @avtaoTikoy Mraouyda-
oug» ov eiye 18pUoel o Lwypdog Asger Jorn, Tng
«Wuyoyewypagikic Etaipeiag Touv Aovdivou» mou
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EVERY INTRODUCTION to the problems of aesthetics
begins by acknowledging the existence and claims

of two methods of attack—the general, philosophical,
deductive, which starts from a complete metaphysics
and installs beauty in its place among the other great
concepts; and the empirical, or inductive, which seeks
to disengage a general principle of beauty from the
objects of aesthetic experience and the facts of aes-
thetic enjoyment: an example of Fechner’s “aesthetics
from above and below.”

Methodologies of Aesthetics
The first was the method of aesthetics par excel-
lence. It was indeed only through the desire of an
eighteenth-century philosopher, Baumgarten, to
round out his “architectonic” of metaphysics that the
science received its name, as designating the theory
of knowledge in the form of feeling, parallel to that
of “clear,” logical thought. Kant, Schelling, and Hegel,
again, made use of the concept of the Beautiful as a
kind of keystone or cornice for their respective philo-
sophical edifices. Aesthetics, then, came into being as
the philosophy of the Beautiful, and it may be asked
why this philosophical aesthetics does not suffice;
why beauty should need for its understanding also an
aesthetics “von unten.”

The State of Criticism
The answer is not that no system of philosophy is uni-
versally accepted, but that the general aesthetic theories
have not, as yet at least, succeeded in answering the
plain questions of “the plain man” in regard to con-
crete beauty. Kant, indeed, frankly denied that the ex-
planation of concrete beauty, or “Doctrine of Taste,”
as he called it, was possible, while the various definers
of beauty as “the union of the Real and the Ideal” “the
expression of the Ideal to Sense,” have done no more
than he. No one of these aesthetic systems, in spite of
volumes of so-called application of their principles
to works of art, has been able to furnish a criterion of
beauty. The criticism of the generations is summed
up in the mild remark of Fechner, in his “Vorschule der
Aesthetik,” to the effect that the philosophical path
leaves one in conceptions that, by reason of their gen-
erality, do not well fit the particular cases.

Ascension of a New Approach
And so it was that empirical aesthetics arose, which
does not seek to answer those plain questions as
to the enjoyment of concrete beauty down to its
simplest forms, to which philosophical aesthetics
had been inadequate. But it is clear that neither has
empirical aesthetics said the last word concerning
beauty. Criticism is still in a chaotic state that would
be impossible if aesthetic theory were firmly ground-
ed. This situation appears to me to be due to the in-
herent inadequacy and inconclusiveness of empirical
aesthetics when it stands alone; the grounds of this
inadequacy I shall seek to establish in the following.
Granting that the aim of every aesthetics is to deter-
mine the Nature of Beauty, and to explain our feelings
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EVERY INTRODUCTION to the problems of aesthetics
begins by acknowledging the existence and claims

of two methods of attack—the general, philosophical,
deductive, which starts from a complete metaphysics
and installs beauty in its place among the other great
concepts; and the empirical, or inductive, which seeks
to disengage a general principle of beauty from the
objects of aesthetic experience and the facts of aes-
thetic enjoyment: an example of Fechner’s “aesthetics
from above and below.”

Methodologies of Aesthetics
The first was the method of aesthetics par excel-
lence. It was indeed only through the desire of an
eighteenth-century philosopher, Baumgarten, to
round out his “architectonic” of metaphysics that the
science received its name, as designating the theory
of knowledge in the form of feeling, parallel to that
of “clear,” logical thought. Kant, Schelling, and Hegel,
again, made use of the concept of the Beautiful as a
kind of keystone or cornice for their respective philo-
sophical edifices. Aesthetics, then, came into being as
the philosophy of the Beautiful, and it may be asked
why this philosophical aesthetics does not suffice;
why beauty should need for its understanding also an
aesthetics “von unten.”

The State of Criticism
The answer is not that no system of philosophy is uni-
versally accepted, but that the general aesthetic theories
have not, as yet at least, succeeded in answering the
plain questions of “the plain man” in regard to con-
crete beauty. Kant, indeed, frankly denied that the ex-
planation of concrete beauty, or “Doctrine of Taste,”
as he called it, was possible, while the various definers
of beauty as “the union of the Real and the Ideal” “the
expression of the Ideal to Sense,” have done no more
than he. No one of these aesthetic systems, in spite of
volumes of so-called application of their principles
to works of art, has been able to furnish a criterion of
beauty. The criticism of the generations is summed
up in the mild remark of Fechner, in his “Vorschule der
Aesthetik,” to the effect that the philosophical path
leaves one in conceptions that, by reason of their gen-
erality, do not well fit the particular cases.

Ascension of a New Approach
And so it was that empirical aesthetics arose, which
does not seek to answer those plain questions as
to the enjoyment of concrete beauty down to its
simplest forms, to which philosophical aesthet-
ics had been inadequate. But it is clear that neither
has empirical aesthetics said the last word concern-
ing beauty. Criticism is still in a chaotic state that
would be impossible if aesthetic theory were firmly
grounded. This situation appears to me to be due to
the inherent inadequacy and inconclusiveness of em-
pirical aesthetics when it stands alone; the grounds
of this inadequacy I shall seek to establish in the fol-
lowing. Granting that the aim of every aesthetics is
to determine the Nature of Beauty, and to explain our
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CUTYALIMOHW3M: Hanpas/ieHue B 3aMafIHOM MapK-
cu3Me, BO3HMKILEE B 1057 B pe3y/IbTaTe OTIMOYKOBa-
HMUS OT TPOLIKM3MA. AKTUBHO NPOsIBUIIO ce6sl BO Bpe-
mst Maiickux co6bitnii 1968 r. Bo dpanumn. Kputnka
KanuTaaama M napTuitHONI 6I0pOKpaTHK NpuBena K
COAMKEHMIO CUTYALIMOHUCTOB C AaHAPXUCTAMM.

[peanocobinka
CyliecTBeHHO NPeanoChUIKOi COLUaabHON PEBOTIO-
uum 06bABAANACH PEBOMIOLMS CO3HAHMS. [TOCKOMbKY
MHAMBUYa/IbHOE CO3HAHME AeTePMUHUPOBATIOCH 06-
LIECTBEHHON U KY/IbTYPHOM CUTYaLMEN, CUTYALIMOHU-
CTbl Pa3BUIN MAOUCMCKYIO UO€I0 Ky/lbmypHOUl pegooyuu
[10 MPOAYLUMPOBAHMUSI KOHTPKY/ILTYPbI U KOHTPKY/1b-
TYPHBIX cCUTyaumit (otciofa Ha3BaHue). CyobekTom
pPEeBOMIOLMM CTAHOBU/IACh TBOPYECKAS MOMOAEKD.
CoBpeMeHHbIN KanuTaam3M BOCIPUHMUMAIICS Npex/e
BCero Kak o611ecTBo norpebaeHus, KOTopoe npo-
TUBOIMOJIOXKHO MPOU3BOACTBY — CYLLULHOCTHOM uepTe
yenoBeka. [10aToMy OTUYXAEHHDBIN OT MPOU3BOACTBA
notpebuTenb pacCMaTPUBAJICA MPAKTUUECKU KaK
«HEI0YEN0BEK» —MULLEHb KPUTUKMU.

WcTokmn cutyaumonmnsma
CHUTYaLMOHU3M CITIOXKWIICS HA CTbIKE HEOOMbLUIMX XY-
[0KECTBEHHO-MOMNTUYECKMX TeueHUit: JleTTpucTcko-
IO MHTEPHALMOHaNa, MeXayHapOaHOro ABMXEHMS 3a
MMaXXMHUCTCKMIT 6ayxayc, a Takxke JIOHIOHCKOI ncu-
xoreorpaguyeckoit accoumaumu. Takxe B CUTYaLMO-
HU3MeE NPOCIEXUBAETCS BIUsIHUE 0adausma, copped-
JIU3Md, AHMU20CY0apCmMeeHH020 MapKcu3ma u GioKcyca.
Bosnbluoe BAMsiHME HA UAEONOTUIO Py MBI OKa3a/10
TaKxxe BOcCTaHue B Benrpun 1956 r. n BO3HMKILME
Tam coBeTbl pabounx. [IpusHaHo TaKxKe BamsHuE
«Dopmynspa HOBOro yp6aHm3ma, BblMyLLIEHHOTO
noa ncesgoHuMoM JKunsa Veena B 1953 roay MiBaHom
LllernoBbiM. [1BuxkeHne, HazBaHHOEe CUTYaLIMOHUCT-
CKMM MHTEPHALMOHAJIOM, ObI/IO OCHOBAHO B 1957 T. B
uTanbsiHckoM ropoge Kosa g/Apocca. EqnHonnunbim
JIUAEPOM U TEOPETUKOM ABUXKEHMs1 cTas dpanuys ['n
Jle6op —ezo0 uacmo ynpexanu B IMKTaType Mo oTHoLe-
HMIO K APYTUM Y/IeHAM IBUXKEHUSI.

CHUTYaumMOHNCTCKUIT MUHTEPHALMOHAT
B omimume oT MHOrMX Apyrux XyaoKeCTBeHHO-MO0-
JIUTUYECKMX ABMXKeHMIT EBporibl TOro Bpemenu,
CUTYaLMOHU3M NPOINOBELOBAJI HE dNaTax Win
9CTETUUYECKOE CO3UAAHNE, A «MPSIMOE MOAUTUYECKOE
AENCTBUE», YTO YACTO NPUBOANIIO K CKIIOKAM BHYTPU
ABvKeHust. Tak u3-3a M3INLLHErO «dCTETCTBA» U3
rpynnbl ' [Je6opom 6binn usrHanel Panbd Pamuu
Mwuwenb BepHureitH. CUTYaUMOHUCTbI TPUAEPXKU-
BaJINCb ANAJIEKTUYECKOTO B3I HA UCKYCCTBO U
uaeosioruio n TpeboBan ux npeoponexus. OgHako
M3rHaHHble u3 Sl 4acTo Ha3blBa/IM 3TY NOAUTUKY AOT-
maruueckon. B 1966 roay cTyaeHTbI-CUTYaLMOHUCTbI
OCYILECTBUIN 3aXBaT U BO3IIABU/IN CAMOYNpaB/eHne
CTtpacOyprckoro yHMBepcureTa, nojaoxmuB Ha4ano
cryneHveckum 6yHram B EBpone. B 1967 Bbixoaut
kHura I'm [le6opa «O61uecTBO CnekTak/s», B KOTOPOIi
6blI1 M3N0XKEHBI OCHOBHBIE UEU ABUKEHMUSI.
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CUTYAUMOHU3M: Hanpae/eHne B 3aMaiHOM MapPKCU3-
Me, BO3HMKILEE B 1957 B pe3y/ibTaTe OTNOYKOBAHUSI

OT TPOLIKM3Ma. AKTUBHO NPOSIBUIIO Ce6 BO BpeMs
Maiickux co6bituit 1968 r. Bo ®Ppanumu. Kpurtuka
Kanurtaamama u napTuitHoi GIopoKpaTMm npusesna K
COMMKEHUIO CUTYALMOHUCTOB C AHAPXUCTAMMU.

Ilpeanocbrika
CyuiecTBeHHON NMPeAnOChIIKON COLMAaNbHON PEBOMIO-
UMK 06bABAAIACL PEBOMIOLMST CO3HAHMS. [TOCKONbKY
MHAMBUYa/IbHOE CO3HAHUE IETEPMUHUPOBATIOCH 06-
LECTBEHHOWM U KY/IbTYPHOM CUTyalMen, CUTYaluMOHU-
CTbl Pa3BUIN MAOUCHICKYIO UO€I0 Ky/1bMypHOll pegoouuu
10 MPOAYLUPOBAHUSI KOHTPKY/LTYPbl U KOHTPKY/1b-
TYPHbIX CUTYyalmit (OTcloaa Ha3BaHue). Cy6bekToM
PEBOMIOLMM CTAHOBWIACh TBOPYECKAsi MOMOAEXKD.
CoBpeMeHHbII KanuTaau3M BOCNPUHUMAJICS pexae
BCEro Kak obuiecTBo norpebaeHus, KOTopoe npo-
TUBOMOJIOKHO MPOU3BOACTBY — CYLLHOCTHOI1 YepTe
yenoBeka. [loaTomy oTUy)KAEHHDBIN OT MPOU3BOACTBA
noTpebuTe/Ib PACCMATPUBAJICS MPAKTUUECKU KaK
«HeaoYeN0BeK» —MULLIEHb KPUTUKMU.

VIcTOKM cuTyanmoHn3sma
CUTYaLMOHU3M CTIOXKU/ICA HA CTbIKE HEOO/BLIMX XY10-
JKECTBEHHO-NOINTUYECKUX TeUeHUIt: JIeTTpucTckoro
MHTEePHALUMOHA1a, MeXIyHapOAHOro IBMXKEHUS 3a
MMaKMHUCTCKMIT Hayxayc, a Takke JIOHIOHCKOI Mcu-
xoreorpaduueckon accoumaumu. Takxe B CUTYalMO-
HU3Me NPOCIEKUBAETCA BIUSIHUE dadausma, cloppea-
JIU3MA, AHMU20CYOApCMBEHH020 MAPKCU3MA U (IIIOKCYCA.
Bonbluoe BAMsiHME HA MAEONOTUIO FPYNMbl OKa3aa0
TaKxe BoccTaHue B BeHrpun 1956 r. u Bo3HuK1LME
TaM coBeTbl pabounx. [Ipu3HaHO Takxke BausHUE
«Popmyspa HOBOro yp6aHu3mar, BbIMyLIEHHOTrO
nop ncesgounmom XKuig Meena B 1953 roay MisaHom
LllernoBbim. [1Bu>xeHue, Ha3BaHHOE CUTYaLMOHUCT-
CKMM MHTEPHALMOHA/IOM, ObI/IO OCHOBAHO B 1957 I. B
uTanbsiHckoM ropope Kosa p/Apocca. EquHonnuHbim
JIMIEPOM M TEOPETUKOM ABVXKEHMS CTal ppanys I'n
Ie6op —e20 yacmo ynpekanu B AUKTATYPE MO OTHOLIE-
HUIO K IPYTUM Y/IeHaM ABMKEHUS.

CUTYalMOHUCTCKMI1 MHTEPHALMOHA
B oT/IMume OT MHOTMX APYrUX Xy10XKEeCTBEHHO-MO-
JIMTUUYECKMX ABMKEHMIT EBpornbI TOro Bpemenu,
CUTYaLMOHU3M MPONOBENOBA/ He dMATaX MK
3CTeTUYECKOe CO3naaHue, a «MPsiMoe NOIUTUYECKOoe
NEeMCTBUE, YTO YACTO NPUBOAUIO K CKIIOKAM BHYTPU
ABvKeHus. Tak U3-3a U3ULIHErO «3CTETCTBA» U3
rpynnbi ['u [le6opom 6bim uarHavbl Paibg Pamuu u
Muwens bepHiuteiiH. CUTyauMOHUCTbI TPUAEPKU-
BaJIMCb AMA/IEKTUUYECKOTO B3IVIsiAa HA UCKYCCTBO U
uaeosoruio u TpeboBanm ux npeogonenus. OgHako
n3rHaHHble u3 Sl 4acTo Ha3bIBAIY 3Ty MOAUTUKY AOT-
matuueckoi. B 1966 rogy cTyaeHTbI-CUTyaLMOHUCTDI
OCYLIeCTBU/IM 3aXBaT U BO3IIABUIM CAMOYTpaBJieHue
CTtpacbyprckoro yHMBEPCUTETA, MOMOXKUB HAYA/IO
cryneH4yeckum 6yHram B EBpone. B 1967 BbIxoauT
kHura ' [le6opa «O611ecTBO CreKTak/1s1», B KOTOPOI
6bl1 U3N0XKEHBI OCHOBHbIE MEV IBUKEHUSI.
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H KATAZTAZIAKH AIEONHE HTAN KAGAMTEYVIKO Kiviipa
oTOV akpoaplotepd xwpo otnv Evponn tne Sekaetiag
T0U 1960. Zuykpotidnke and dewpnTikois KahhiTé-
XVEC, APYITEKTOVEG, TOMTIKOUG Kat AAhoug. H Spdon
TOUG EMNPEACE THY TOAITIX ypauun THE ApIoTepds Kad®S
Kat ta yeyovota mou Eéonacav Tov Mdto touv 68 otnv
Falhia. Xtov Topéa tng TéXVNG Ennpéacay TNy Hadikn
kouvktovpa. Hrav pua pkpr) opdda mouv anoteleito and
40 €wG 75 dropa. Atahbdnke To 1972.

Evvololoyikd oyédio
O1 Zirovaotoviotes Spovoav oto teptdiplo petady
TEXVG, TOMTIXHS, PYITEXTOVIXHC XAl TPAYUATIXOTNTAC.
TKOTOGS TOUG 1TV 1] VAOTIOIMOT] TV UTTOCYECEWMV TV
KA OV TeXv@VY oty kadnuepwi) Zom. l'a va tetiyouv
ToV oKOoTO TOUC Slwoav w¢ araitnon tny kadaipeon
TV IECUOV TV KATAVAAWTIK®Y ayadov, TN¢ éppodng
£pyaociag, TnG TEXVOKPATIAC Kal TV LEpapylov. Awa-
Tinwoav TNy dewpia TG «OewPNTIKNS KAl TPAKTIKNG
avanTtulng TV KATAOTACEWV» KAl ATaiToav va yivel
1 {on kaléyvnpa. Ot 18éeg Toug Staddinkav kat
Bprikav anynon oe Siedvr] kKhipaka peypt onuepa.

loTopun) e€€Mén
To kivnpa TV Z1ITovacloviTOv TPOTOEUPAVIOTNKE OTIC
apyés Tov 1950 otny Fakhia. Ennpedotnkayv and tov
Zav lNwk Zaptp kat tov Kapv. Mpotayoviotig ftav o
I'ku Nteunodp, o onoiog €0eoe ta dewpnrixd depéda tng
opddag. O Ntepmop rrav 19 xpovev 6tav to 1951 jpde
oe ena@n oTic Kavveg pe Toug AetploTég, a opdda
TPWTOTOPLAKMOV KAMTEYV®V IIE COUPEAMOTIKY Tapd-
Soom. Ot AetploTéc eiyav €pdet ya va Souv To €pyo Tou
lowtdp loov. Ot Aetplotég Snupovpynoav okavdalro,
€eLS1] TO OTIA TOUC 1TAV TTOA) UTOEIKO YId TNV ETOYT
€KEIVN, TPAyRa Tov yorjTevoe Tov veapd Ntepnodp kat
Toug akohovdnoe. Ot Aetplotég e€€818av To Teplodikd
[otAay, oo onoio SatunInkayv ot TPWTES €S TV
Z1ToVacIoVIOTAV. Meptkd péhn Twv AeTplotwy iSpvoav
v Aetprorier Aiedvi, €vav and Toug TpodSpdpoug
¢ Kataotaoiaknic Atedvois. Me ta okavdaha mou
npofevoioay ot AETPLOTES TPOKALOUOAY GUYVA TO EV-
Stapépov ¢ kowng yvoung. To INdoya tov 1950 évag
AeTploTtiic yMTwoe and To Avtodpilopa 4tay, Hacka-
PEEVOC KAMOYEPOG, KATAPEPE Va UrteL 0TIV MnTpdroin
e Mavayiag tv [lapioiwy kai va avakowmoeL Thy wpa
¢ Yeiag Aerrovpyiag 61t 0 Oede givan vekpdg. H Ka-
taotactakn) Aiedviic 18pidnke otig 28 lovhiov Tov 1957
oto Cosio d’Arroscia tn¢ Itahiag und tny ouyywvevon
TPLWV OHAS WY, TOL «KIVILATOG UTIEP TOU PAVTACTIKOU
Mrnaouydoug» Tou eiye 18pucet o Lwypapog Asger
Jorn, ¢ Wuyoyewypagikric Etaipeiag tov AovSivou»
Tov giye 18puoet 0 Pahp PApvel kat Twv AETpLoT®OV TOUL
ava@gpinkav o Tave.

Yovdeon tng opnadag
MéEAn NS opydvwong frav KalTEyves Tave and déka
edvikoTriTwv. Avdpeod Tou ftav kat ot Atiha Kotavt,
Zaxhiv vte Tovyk, Xavg [Mhdroek, [Bav Ztogykho,
Paoul Baveykép, Ahe€dvtep Tpokt, OOPe Adovoey,
Mieél Mrépvataiv, Movotagpd Xayiati, Apunvreh-
xaivt Xartipm, Peve Bieve, Mkpetel Ztavihep kat o
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H KATAXTAZIAKH AIEONHE HTAN KaAMTEXVIKO Kiviipa
OTOV akpoaplotepd ywpo otnyv Evponn tne Sekastiag
ToU 1960. Zuykpotidnke and JewpnTiKoUs KahTE-
XVEG, APYITEKTOVEG, TOMTIKOUG Kat dhhoug. H Spdon
TOUG EMNPEACE THY TOMTIXI] ypaupr] TS AploTepds Kadwe
Kat ta yeyovota nov {éonacav Tov Mdto tou 68 otny
FalMa. Etov Topéa ¢ T€xvne ennpéacay tny padikn
kouAtoUpa. 'Hrav ua pkpn opada mov aroteleito and
40 €wG 75 dropa. Atahidnke o 1972.

Evvo10)0y1k6 oyé6to
O1 Zrrovaotovioteg Spovoav oto Teptdwplo petall
TEXVNG, TOMTIXHS, APYITEXTOVIXHS XAl TPAYUATIXGTNTAG.
TKOTOG TOUG HTAV 1) UAOTIOINOT] TV UTOCYECEWY TOV
KAAQV TEXVOV oTNV kadnuepw Zo1. [Na va tetdxouvv
TOV 0KOTO TOUS S1hwoav w¢ araitnon tny kadaipeon
TV DEOHWY TOV KAaTAVAAOTIKOV ayad®y, TS ppuodng
£pYAciag, TG TEXVOKPATIAC KAl TWV LEPpAPYLOV. Ata-
TUnwoay TV dewpia TNG «OEMPNTIKNGS KAl TPAKTIKNG
avarTu€ng TV KATAOTACEWY» KAl ATAITTIoav va Yivel
N {on kalhréyvnua. Ot 18éeg Toug Stadddnkav kat
Bprkav arrjynon oe Siedvr kKhipaka péxpt ofjpepa.

IoTopikr) e€éMén
To kiviipa TV E1ITOVACIOVIT®V TPWTOEUPAVIOTNKE OTIS
apxés Tov 1950 otny l'alkia. Ennpedotnkay ané tov
Zav [Mwk Zaptp kat Tov Kapy. Mpwtaywviotig frav o
I'ku Nteundp, o onoiog €deoe ta Jewpnrixd depchia Tng
opadag. O Ntepmop frav 19 xpovev otav To 1951 jpde
ot ena@n oTiS Kavveg pe Toug AeTploTés, a opdda
TPWTOTOPLAKWY KAAMMTEYV®OV [IE COUPEAMOTIKY TAPA-
Soom. Ot AetploTég eixav épdet ya va Souvv to €pyo Tou
lowtop loov. Ot AetploTtég dnuiodpynoav okavdalro,
€me1d1) TO OTLA TOUG TV TOAD UITOEKO yid TNV ETTOXH
EKEIVY, TPAYILA TTOV YOT|TEVOE TOV veapo Ntepundp kat
Toug akohovdnoe. Ot Aetplotég e€£€818av To Teplodikd
[167Aay, oTo omoio StaturwInKav ot TPMTES 1OEEC TV
TITOVACIOVIOT®Y. Mepikad péhn tov Aetplotey iSpuoav
™V Aetpiotixn Aiedvr, évav and touvg Tpodpdpoug
¢ Kataotaowakng Atedvoig. Me ta okavéaia mou
npo&evovoav ot AETPLOTEC TPOKAAOUOAV GUYVA TO EV-
Stapépov ¢ kown¢ yvoung. To [doya tov 1950 évag
AeTplotnic yAUTwoe and To Mvtodpiopa otay, packa-
PEREVOC KAMOYEPOGC, KATAPEPE VA UTEL OTNY MiTpomoin
¢ [avayiag twv [lapioiev kal va avakowvwoel TN opa
¢ Oeiag Aettovpyiag 6Tt 0 Oedc givan vekpog. H Ka-
taotaotakr Atedviic 18pudnke otig 28 lovhiov Tov 1957
oto Cosio d’Arroscia tng Itahiag und tnv ovyywvevon
TPLOY OAdwV, Tou «Kivijpatog umép Tou PavtaoTikou
Mraovydoug» ou giye 18pioet o Loypdgog Asger Jorn,
¢ «Wuyoyewypa@iknc Etaipeiag Tou AovSivou» mou
eiye 18pvoet o Palg Papvel kat towv AeTploT®y Tov
ava@gpinkav To Tave.

Yovdeon e opadac
MEéA TNG 0pYAVOONES NTAV KAMMTEYVES AV ard Séka
edvikoTTwV. Avapeod tou fjtav kat ot Atida Kotavt,
Zaxv vre Movyk, Xave MNMAdroek, IBav Etogykho@,
Paoul Baveykép, Ale€avtep Tpokt, Oufe Adouoey,
Mioé\ Mrépvotaiv, Movotagad Xaywati, Aumvreh-
ya@ivr Xatipr, Pevé Bieve, Mkpétek Ltavtiep kat o
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ABOUT THE DESIGNERS

Miguel Reyes (born 1984), originally from Puebla,
Mexico, studied graphic design at Benemérita
Universidad Auténoma de Puebla before working as
a type designer, graphic designer, and publication
designer in Barcelona and Mexico City. He then
studied type design at CEGestalt, School of Design
in Mexico City and later attended the Type and
Media Masters course at KABK in the Hague. Miguel
joined the design staff of Commercial Type in 2013
and became a staff designer that year. His work has
been honored by the Latin American Biennial of
Typography, the New York Type Directors Club, and
the Fine Press Book Association.

Ilya Ruderman is a type designer living

and working in Moscow, where he did his
undergraduate studies at the Moscow State
University of Print. His interest in type came from
his classes with Alexander Tarbeev, and as his
interest developed into a passion he chose to
attend the Type and Media course at the Royal
Academy of Art (KABK) in The Hague.

After graduating from Type and Media he
returned to Moscow to pursue commercial projects
for clients such as Men’s Health Russia, Yes
magazine, Best Life magazine, Big City magazine,
Moscow City and Transport system, Perm City
and Tele2. Later he worked for several years as
the creative director at news agency RIA Novosti.
Ruderman has lectured extensively on type and
typography, both on his own and together with
Valery Golyzhenkov. Ruderman is a curator of the
Type & Typography course at the British Higher
School of Art and Design and currently is co-
founder of two studios: CSTM Fonts and Moscow
Design Studio.

Panagiotis Haratzopoulos is an Athens-based de-
signer specializing in Greek type design and typog-
raphy. Born in 1967 in Athens, Panos studied graphic
design in Polytechnic College in Athens and then ac-
quired an MA in Graphic Fine Arts from the Univer-
sity of Kent in England. He is specialised in type and
multimedia design, and has designed websites and
CD-ROM s for large cultural institutions and muse-
ums. Together with Yiannis Kouroudis he started
Cannibal (www.fonts.gr) in 1995.

An accomplished type designer, Panos has cre-
ated original designs for clients in Greece as well as
Greek versions of well-known typefaces for a range
of typefoundries in Europe and the United States, in-
cluding Christian Schwartz’s Neutraface, Farnham,
Amplitude, Stag, and Stag Sans.
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